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At Vitamin Sea UK, we (Scott and Tom) are passionate about cruising and love sharing our experiences at sea. Scott began his
journey 17 years ago with Royal Caribbean, while Tom has been a cruise enthusiast since childhood.

We launched Vitamin Sea UK to flip the script on cruising—showing it’s not just for the Caribbean or retirees, but for anyone
who craves adventure, style, and connection. We prefer premium experiences with exceptional service, world-class dining, and
a resort-like atmosphere, and our content highlights these details alongside the joy of shared moments onboard.

In the past 90 days—without a penny spent on promotion—our content has delivered:

* 89k views across our top 50 posts

e 24k interactions

* Reach more than 3x our follower base

* Atopreelplayed 11.4k times

We proudly maintain one of the highest engagement rates of any UK cruise profile.

Why Cruise Lines Work With Us
Brands work with us because we don’t just post content—we create authentic connections between cruise lines and travellers
ready to book. Our audience isn’t passive; they’re planners, dreamers and doers.

Cruise lines already trust us to build buzz—whether promoting Celebrity Apexin the UK, the launch of Cunard’s Queen Anne,
Sun Princess’ inaugural sailings, or showcasing Silversea’s Silver Ray.

With a 4-6% engagement rate and a core following in the UK (42%) and USA (20%), we bridge the gap between inspiration and
action—sparking wanderlust and driving bookings.
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41.9 % from UK

20.1 % from USA

8.3 % from Germany
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Our previous partnerships
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https://www.instagram.com/reel/Co6kijVofYq/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/CyKqjB4IlkP/?utm_source=ig_web_copy_link&igshid=MzRlODBiNWFlZA==
https://www.instagram.com/reel/CzS8Pbbo1zb/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/C1gttSDoUYE/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/CycuVX6oyur/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/CuEBhHbICXf/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==

VitaminSea

Think cruising’s just the Caribbean and
oldies? Think again. We shatter the
myths offer fresh perspectives, expert
tips, and stories that'll get you hooked
on cruising = scroll/down and ‘sea’ for
yourself!

24

Cruises

32

Cruise Ships

Our diversification
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Through Instagram, our blog, and vide o, we bring cruising to life with inspiring visuals, insider advice, and stories that spark
wanderlust. We share practical advice, ship tours, and destination guides, making our platform a valuable resource for both
seasoned cruisers and newcomers alike.

We believe cruising is about so much more than the ship—it’s about the stories, the flavours, and the friendships you take
home with you. Our goal is to show that cruising can be a fantastic adventure, offering new cultures, experiences, and
unforgettable moments onboard and at every port.

We’ve also diversified into other areas, collaborating on podcasts, guest appearances on other YouTube channels, guest writers
in magazines such as ‘Sail Away’, World of Cruising and strong relationships with Sailawaze and CLIA.



+44 (0) 1491 378 453 | 9am-5:30pm

SELECT YOUR ADVENTURE

cruises by destination

Authentic Cruises takes you beyond the
beaten path to a destinations most beloved
experiences.

BROWSE ALL »

Real Bookings

AUTHENTIC

CRUISE COMPANY

Authentic Partnerships, Real Bookings

Our partnership with Authentic Cruise Company is a direct link between the content we create and the customers who book. It
means cruise lines working with us don’t just benefit from reach and engagement—they see their itineraries placed in front of
travellers who are actively planning their next voyage.

When we collaborate with a cruise line, the story doesn’t stop with our Instagram feed. Authentic Cruise Company amplifies
that content through their own customer channels at authenticcruises.co.uk extending the life and impact of each campaign.
Our own hosted trips are also highlighted to their database, giving your sailings extra visibility among an audience primed for
premium cruise experiences.

For cruise lines, this offers a powerful advantage:

* Contentthatinspires, supported by targeted distribution that converts

* Campaigns that showcase your ships and itineraries to audiences ready to book
* A seamless bridge between brand storytelling and customer sales

By combining Vitamin Sea UK’s trusted storytelling and high engagement with Authentic Cruise Company’s established sales
network, we deliver a partnership that connects awareness to action. It’s more than collaboration—it’s a clear pathway from
content to conversion.
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